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B Lesson 1 A Chance for Everyone to Shine
I can understand the problems foreign residents face in Japanese society.
HITMBHE |1 can express my opinion about dealing with overlooked social issues.
I can exchange idea out how to help foreign residents living in Japan.
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HtH Lesson 2 Protecting Our Brains from Smartphones
*] can understand the problems and solutions related to smartphone overuse.
HITMBEIE |1 can express my opinion about limiting the use of smartphones.
] can exchange ideas about how to avoid smartphone overuse.
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Hit4 Lesson 5 Discovering Your Answers Through Art Thinking
] can understand the concept of art thinking through 20th—century artworks.
BHITMBEIZE |1 can express my opinion about whether any daily product can be an artwork.
I can exchange opinions about how thinking could be useful in our lives.
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Hp4 Lesson 7 Perceptions of Time in Different Cultures

I can understand perceptions of time in different cultures.
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] can express my opinion about ethnographic research.
] can exchange ideas about my perception of time.
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Hyxd Lesson 8 The Thawing Permafrost: Earth’ s Warning Call
]I can understand the negative impacts of thawing permafrost.
BITMBEIE |1 can express my opinion about what we can do to slow down global warming.
] can exchange opinions about the impacts of thawing permafrost.
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B Lesson 9 How We Are Influenced by Advertising
] can understand the history and purposes of advertising.

HITTMDBEFE |-1 can express my opinion about what we should be careful about regarding advertisements.
] can share experiences about advertisements in my daily life.
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